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Methodological note

@‘l} Sample Description XA  Sample Size Countries
08
Parents(up to age 60) with at least A total of 1500 interviews: Poland
one child under 14 who,.lnthe. past 500 per market Czech Republic
12 months, took a vacation with
their children that included paid Hungary

accommodation
Note: Whenever we refer to ,CEE results”

we mean the combined data for those 3
countries.

Data Collection Method Fieldwork Period U/I\f Note on data weighting

Online interviews (CAWI) on panel 17th-20th of March 2026 Data was collected separately on
each market, then joined to create
"All three markets" result. For that
total result, weighting was
introduced to reflect the markets

share based on population size.
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Key numbers from the report: what should you remember?

Note: all % refer to grouped results for Poland, Czech Republic and Hungary, among parents with at least one child below the age of 14 who in the past 12 months went with their kids on a holiday which

included paid accommodation

60%

of parents who gave
up or limited a family
holiday in the past
year did so due to
high costs
(accommodation,
transport, or overall
trip costs)
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54 %

experienced
accommodation
difficulties when
planning or booking
trips with children
(affordability,
availability, or
suitability for family
needs)

35%

say accommodation
price is among their
top three criteria for
choosing a family
holiday destination

80%

traveled with their
children to a major
city in the past 12
months, indicating the
high popularity of city
breaks and demand
for suitable
accommodation
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WHERE AND HOW DO CEE 0 ‘I
PARENTS (POLISH, CZECH,
HUNGARIAN) TRAVEL?
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City breaks are the
most popular family Q: In the last 12 months, have you been on vacation with children in...
~travel types”
across three CEE
countries.

. . 86%
837% 80%80%82%80% 189,

Big city Smaller city/town Foreignresort Countryside Campsite

80% 769% 79%

59%

40%
I35%

Czech and Hungarian

36%
parents vacation in the

countryside more often than
Polish parents.

On top of that, Czech
parents choose camping
more often than both Polish
and Hungarian COUﬂterpartS, M All three markets M Poland ™ CzechRep. ™ Hungary

76%
7% 1% 59%
IIIGZ% I63%

Data for ,All three markets”is weighted with each market contributing accordingly to its population size

Base: parents with at least one child below the age of 14 who in the past 12 months went with their kids on a holiday which included paid accommodation;
All three markets(N=1500), Poland (n=500), Czech Rep. (n=500), Hungary (n=500)
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A typical vacation
with kids lasts
about 7-10 nights;
some trips are
shorter (4-6
nights).

Shorter trips (4-6 nights)
are most often chosen by
Hungarian parents.

Data for ,All three markets”is weighted with each market contributing accordingly to its population size
Base: parents with at least one child below the age of 14 who in the past 12 months went with their kids on a holiday which included paid accommodation;

All three markets(N=1500), Poland (n=500), Czech Rep. (n=500), Hungary (n=500)
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Q: How long was the longest vacation trip you took with your children in the last 12 months?

42% 399, 41% 42%

31% 0qo
24% 28%27% 26%
15% 17% 16%
Hm m mEmZ
Up to 3 nights 4-6 nights 7-10 nights 11-14 nights Over 14 nights

B All three markets B Poland ™ CzechRep. ™ Hungary

6



Where do they end up staying?

Q: In the last 12 months, have you spent a vacation with your children in any of
these types of paid accommodation?

O of parents rented aroom
O in a hotel or aresort

m 77% Dem 71% w= 64%

O rented a whole apartment
o or a house

s 66% Dem 57% = 66%

Data for ,All three markets”is weighted with each market contributing accordingly to its population size

Base: parents with at least one child below the age of 14 who in the past 12 months went with their kids on a holiday which included paid accommodation;

All three markets(N=1500), Poland (n=500), Czech Rep. (n=500), Hungary (n=500)
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https://www.freepik.com/free-photo/family-three-ready-travel-vacation-together-with-luggage_21075800.htm#fromView=image_search&page=1&position=0&uuid=a0bdc743-b436-4036-9f01-a2c7478f9f6d

Rega rd I eSS Of Q: How did you find out about the offer of the place where you finally booked accommodation?

h th d Results for all three markets, Poland, Czech Rep. and Hungary
wnere ey en Either Booking, Airbnb, | GG 39%

o or another online platform [ 54%
up staying,

. . I 20

online booking i
Internet search engines(e.g., Google) >

platforms are .

° n
thelr ,,go to for H |f they rented a whole
° Recommendations from friends, family, Il s apartment/house
CheCKlng the internetusers [ 9%

Websites/quides dedicated to a given M s

Offe rs. region, city, etc. [ 5%

Through a travel agency

B [f they booked aroom

- 9% at a hotel/resort
Directly (e.g., on the resort's website) B s

4%

Google Maps(or another company's) =3°/

W &%

Facebook groups/Facebook Marketplace Bl &

Data for ,All three markets”is weighted with each market contributing accordingly to its population size
Base: Parents who booked accommodation (in previous 12 months)in: Hotel/hostel/resort rooms (n=1064); Rented apartment/house (n=949)
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WHAT EXACTLY DOES IT 0 2
MEAN FOR ACCOMMODATION
TO BE .,FAMILY-FRIENDLY"?
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Photo by Xavi Cabré


https://unsplash.com/@xavi_cabrera?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText
https://unsplash.com/@xavi_cabrera?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText
https://unsplash.com/photos/girl-in-white-and-black-crew-neck-shirt-_-uN7DbAE-o?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText

Outdoor
playgrounds, free
Wi-Fi, and meals
included are the
top three elements
that make
accommodation
feel suitable for
families.

Q:Which of these options should a hotel/apartment offer for you to consider it suitable for a
family trip? Results for all three markets, Poland, Czech Rep. and Hungary

Outdoor playground

Free wireless internet access (Wi-Fi)

Meals includedin the offer

Swimming pool with a children's area

Access to a fully equipped kitchen

Private balcony, garden, or terrace

Separate bedrooms/rooms for parents and children
Indoor play area(playroom)
Animations/organized attractions for children
TV with access to streaming services

Access to a washing machine

Safety features in the room(socket covers, etc.)
Access to a dishwasher

Crib

Highchair in the room/apartment

Availability of childcare services (babysitting)

Data for ,All three markets”is weighted with each market contributing accordingly to its population size
Base: parents with at least one child below the age of 14 who in the past 12 months went with their kids on a holiday which included paid accommodation;

All three markets(N=1500)
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I 49%
I 46 %
I 43%
I 40%
I 389
I 36%
N 359
I 25%
N 25%
. 229
N 21%

I 14%

Bl 13%

1%

Il 10%

8%




WHY IS IT IMPORTANT THAT 0 3
AFFORDABLE ACCOMMODATION
OPTIONS REMAIN AVAILABLE?
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When choosing a vacation destination, accommodation price matters

just as much as child-friendly infrastructure and weather/climate.

0: Choose three most important criteria you usually consider when choosing a place (destination) for a vacation with your children.

Datain %
47
44 44 49
40
23 292 22 e 03 26 26 27 93 25
18 18
15 12
10 7 &
L L e
Child-friendly Climate/Weatherf Accommodation| Proximity to Possibility of  Affordability of  Availability of Availability of our ~ Organized Geographical
leisure of the given | pricesina given|nature or access visiting the destination accommodation preferred forms activities proximity to
infrastructure location location to outdoor interesting types adapted to of spendingtime dedicatedto home/residence
activities places our needs children of family
members or
friends

OAll three markets OPoland BECzechRep. BEHungary

Data for ,All three markets”is weighted with each market contributing accordingly to its population size
Base: parents with at least one child below the age of 14 who in the past 12 months went with their kids on a holiday which included paid accommodation;

All three markets (N=1500), Poland (n=500), Czech Rep. (n=500), Hungary (n=500)
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of parents across the three CEE countries
have experienced accommodation
difficulties when planning or booking trips
with children (related to affordability,
availability or fit to family needs).

mem 51% Dam 58% o 61%

0: Inthe last 12 months, have you encountered any of the following difficulties when planning or booking trips with children?

Data for ,All three markets”is weighted with each market contributing accordingly to its population size

Base: parents with at least one child below the age of 14 who in the past 12 months went with their kids on a holiday which included paid accommodation;
All three markets(N=1500), Poland (n=500), Czech Rep. (n=500), Hungary (n=500)
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Photo from Freepik


https://pl.freepik.com/darmowe-zdjecie/pelnowymiarowy-portret-wesolej-mlodej-rodziny_7440218.htm#fromView=keyword&page=1&position=2&uuid=8056e33a-d515-436a-98a8-4308b7eb23cc&query=Rodzina+png

36% of parents had
to limit or
completely cancel a
family vacation at
least once in the
past year

The share is highest in
the Czech Republic.

Did you have to cancel or limit your vacation plans with children in the last 12 months?

All three markets § In-marketresults

(n=1500)

N%

B At least a few times
13 | 36%

® Once or twice

Didn't have to

Data for ,All three markets”is weighted with each market contributing accordingly to its population size
Base: parents with at least one child below the age of 14 who in the past 12 months went with their kids on a holiday which included paid accommodation
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POLAND
(n=500)

CZECH REP.
(n=500)

33%

47%

HUNGARY
(n=500)

8%
23% IBAE




607

of parents who limited or

completely canceled their family
travel plans did so because of high
costs (of either accommodation,
transport, or overall trip costs .
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0: And for what reaso 'to give up or limit your family Ulp%gnsm that apply to the last 12 mont! - . > < N
" Data for ,All three| markets is welg ith each market contrﬁ)ut:ng 5cpord tion size - - -~ "
Base: parents who had to give up or limit their family vacation plans in the’ét 12—mor#zs % : -
All three markets n=558/ for country %: Poland n=166, Czech Rep. n=235, Hungary n=157
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Ipsos is the third largest market research company in the world,
present in 90 markets and employing more than 18,000 people.

Our research professionals, analysts and scientists have built unique
multi-specialist capabilities that provide true understanding and
powerful insights into the actions, opinions and motivations of
citizens, consumers, patients, customers or employees. Our 75
business solutions are based on primary data coming from our
surveys, social media monitoring, and qualitative or observational
techniques.

“Game Changers” - our tagline - summarizes our ambition to help our
5,000 clients to navigate more easily our deeply changing world.

Foundedin France in 1975, Ipsos is listed on the Euronext Paris since
July 1st, 1999. The company is part of the SBF 120 and the Mid-60
index and is eligible for the Deferred Settlement Service (SRD).

ISIN code FR0O000073298, Reuters ISOS.PA, Bloomberg IPS:FP
WWW.ipsos.com
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